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ALBERTA SENIORS & COMMUNITY HOUSING ASSOCIATION (ASCHA)

CREATING CONNECTIONS
THAT DRIVE IMPACT

For brands that want more than visibility, Home for

Housing offers something rarer: direct access to the
people shaping seniors and community housing

One of the best-
run events in

across Alberta. ASCHA's 2027 event brings together
Alberta, with

executives, board leaders, operators, policymakers, and

sector partners who influence purchasing decisions,
dedicated trade
show hours that

partnerships, and long-range strategic direction,
making this a commercial opportunity designed around

truly support
exhibitors.

decision-making, not just attendance.

Set for March 21-24, 2027 at Westerner Park in Red Deer,
Home for Housing enters a new year with the same
sector authority it has built over more than six decades.

For the right partner, this is not simply a convention
presence. It is a chance to stand beside the organizations
that house and serve more than 100,000 Albertans and
to be seen not as a vendor, but as a trusted contributor
to better housing outcomes across the province.

BEST SUITED FOR WHY INVEST HERE?

Organizations offering solutions that .

benefit from relationship-driven sales
and in-depth conversations

Brands seeking executive visibility in
seniors housing, supportive living,
community housing, operations, food
service, construction, technology,
procurement, finance, insurance,
consulting, and resident experience

Companies looking to strengthen
existing client relationships while
building new connections and
expanding their reach across the
province

Access a highly qualified audience
anchored by CEOs, CAOs, Executive
Directors, and Board Members

Join a sector gathering with
long-standing credibility and over 60
years of market presence

Enter the conversation at the same
pricing as 2026, despite broader
economic pressure

NOT ALL REACH IS
CREATED
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WHERE ALBERTA'S
HOUSING LEADERS
DO BUSINESS

Every event promises exposure. Home for
Housing promises proximity to influence.

With 68% of delegates at the executive and
board level, this is not about volume—it

is about access. Directly engage with

the leaders who influence budgets,
partnerships, and procurement in a setting
designed for meaningful conversations and
real outcomes.

This is where conversations turn into
partnerships—and partnerships turn into
long-term opportunity.

WHY HOME FOR
HOUSING STANDS
APART

In a competitive event landscape, sponsors
and exhibitors are asking a sharper
question more than ever: why this event,
and why now?

Home for Housing answers with a
combination few conventions can
offer—sector specificity, concentrated
decision-maker access, a respected
association host, and a commercial
environment intentionally shaped by
exhibitor feedback. For organizations
serious about Alberta’s seniors and
community housing sector, this event is
worth the investment.

DON'T TAKE OUR
WORD FOR IT

“DO IT! We love exhibiting at
ASCHA—the convention is
fantastic, and the ROI is there.”

“You're missing out.”

“It's a great place to meet and
connect with decision-makers.”

“The quality of attendees
made this a very worthwhile
investment—real conversations
and real relationship building.
This is a room of buyers and
decision-makers, not just
attendees.”

“Incredibly engaged delegates
and excellent traffic throughout
the trade show.”

“At Home for Housing, the most
valuable asset is not floor traffic.
It is trust in the room.”




SPONSOR RETURN ON
INVESTMENT

Stronger lead quality through direct
interaction with decision-level delegates.

Higher brand memorability through
integrated event experiences, not logo
placement alone.

Better relationship depth through
structured networking, hosted functions,
and curated touchpoints.

PROOF THAT MATTERS:

WHY COMPANIES
RETURN

In 2026:

e 76% of exhibitors were first-time
participants

68% of delegates were executive or
board-level

76% of exhibitors gained new leads
and contacts

89% of exhibitors rated the trade
show overall as excellent or very good

92% of exhibitors were interested in
exploring sponsorship for 2027

100% of exhibitors said they planned
to return or were considering it

A great opportunity to
connect, strengthen
relationships, and
grow your presence in
the sector.
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YOUR AUDIENCE:

THE PEOPLE BEHIND ALBERTA'S
HOUSING DECISIONS

Home for Housing directly connects you with the people who influence and approve real
decisions. This is not a broad audience, it is a highly concentrated group of leaders shaping
budgets, procurement, policy, and operations.

Recent data shows 35% of delegates are CEOs, CAOs, or Executive Directors, with another 33%
serving as Board Members, including municipal elected officials. In practice, more than two-thirds
of attendees operate at the level where conversations turn into action.

Housing decisions are made collectively, and this event brings that full decision-making
ecosystem into one room. For sponsors and exhibitors, that means higher-value conversations
that move beyond awareness to real opportunities, priorities, and partnerships.

Home for Housing is not just where you get noticed—it is where you get considered.




DELEGATE PERSONAS

THE STRATEGIC DECISION-MAKER

CEOs, CAOs, Executive Directors, and senior board leaders
focused on strategy, capital, and performance. They are looking
for credible partners who understand the sector and can deliver
at scale.

BEST SUITED FOR: capital projects, technology, consulting,
finance, insurance, construction, procurement, and enterprise
services.

THE GOVERNANCE INFLUENCER

Board members and municipal elected officials focused on
oversight, risk, and community impact. They value trust,
accountability, and long-term sustainability.

BEST SUITED FOR: infrastructure, planning, financial services,
public-sector suppliers, and mission-aligned organizations.

THE OPERATIONAL LEADER

Managers and frontline leaders responsible for implementation
and day-to-day performance. They prioritize efficiency, usability,
and staff and resident impact.

BEST SUITED FOR: operations, facilities, staffing, software,
wellness, equipment, and workforce solutions.

THE SECTOR CONNECTOR

Government and partner organizations that shape policy,
partnerships, and sector visibility. They influence credibility and
broaden your reach within the housing ecosystem.

BEST SUITED FOR: organizations seeking strategic alignment,
partnerships, and sector presence.

The real value of this audience is not
size alone. It is authority in the room.
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PREMIUM PARTNERSHIPS:

VISIBILITY WITH WEIGHT,
PRESENCE WITH PURPOSE

A premium sponsorship should do more

than place a logo in front of a room. It should
create familiarity before the first conversation,
credibility during the event, and recall after it
ends.

“ Sponsorship is
the difference

between being
present and being

preferred.
TIER INVESTMENT AVAILABILITY IDEAL FOR
Market leaders, category
DIAMOND $15,000 1 challengers, enterprise
suppliers
Brands that build or
e $9,000 ! reinforce sector authority
High-value, growth-oriented
SILVER $7,000 6 suppliers
$5.000 Unlimited Entry-level sponsors moving

beyond exhibiting alone



DIAMOND SPONSORSHIP

INVESTMENT: $15,000
AVAILABILITY: 1

WHY THIS PARTNERSHIP WORKS

Diamond combines scale and exclusivity. The brand is not simply included in the event; it is woven
into the way the event is introduced, experienced, and remembered.

BEST SUITED FOR

Market leaders, category challengers, enterprise-level suppliers, and brands seeking sector-wide
recognition at the highest level.

INCLUDES

*  Two premium booths

+ Two delegate registrations

* One VIP invitation to the ASCHA Board Dinner

+ Four additional booth representatives

* Four banquet tickets

+ Two social media features

* Onedirect pre-event email to ASCHA's full membership
+ Two main plenary banners

* One sponsor video presented before the emcee takes the stage



STRONG ACTIVE CONTRIBUTOR TO THE SECTOR

GOLD SPONSORSHIP




EXPAND YOUR PRESENCE

SILVER
SPONSORSHIP

INVESTMENT: $7,000
AVAILABILITY: 6

WHY THIS PARTNERSHIP WORKS

Silver delivers frequency, credibility, and
practical value in a format that is easy to
justify internally.

BEST SUITED FOR

Growing suppliers, new-to-sector companies,
and brands moving from awareness-building
into relationship expansion.

INCLUDES

One premium booth

One delegate registration

One additional booth representative
Three banquet tickets

One delegate bag insert (8.5 x 11" max in
size)

BUILD YOUR PRESENCE

BRONZE
SPONSORSHIP

INVESTMENT: $5,000
AVAILABILITY: UNLIMITED

WHY THIS PARTNERSHIP WORKS

Bronze lowers the barrier to entry while still
signalling commitment and seriousness to
the market.

INCLUDES

50% off one regular booth
50% off one delegate registration

Two banquet tickets

EXECUTIVE JUSTIFICATION

Stable pricing, unchanged from 2026

Limited premium inventory creates
urgency

Multiple touchpoints increase recall

Leadership-heavy audience improves
meeting quality




FLEXIBLE ENTRY POINTS.
FOCUSED VISIBILITY.

Not every sponsor needs a top-tier package. Sometimes CATEGORIES INCLUDE:
the smartest investment is the one that tightly aligns

with a specific audience behaviour, schedule moment,
or brand objective. A La Carte Sponsorships make that - Interactive Experiences
possible, letting organizations invest with precision while

still benefiting from the authority of the Home for Housing ~ *  Branding and Visibility
platform.

* Hospitality and Dining

+ Digital Communications

HOSPITALITY AND DINING

Food and beverage sponsorships remain some of the most effective opportunities in any
convention environment because they are tied to moments delegates naturally enjoy, remember,
and talk about. They create positive association, strong room presence, and repeated brand
exposure in settings where attention is high and conversation is already happening.

$ # PRIMARY VALUE WHAT'S INCLUDED

Banquet & Entertainment Partner

$7.500 1 Strong emotional recall and * 1 regular booth
premium brand association * 2 banquet tickets
* Address the main audience
* Room branding (supplied by the

sponsor)
Beverage Experience Partner
$7,000 1 Memorable, high-engagement + 1 delegate registration
brand interaction tied to * Branded drink ticket per delegate
experience
Meet the ASCHA Board Welcome Reception Partner
$5,000 1 High-energy kickoff visibility * 1 delegate registration

and early relationship building * Address the main audience
* Room branding (supplied by the
sponsor)
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HOSPITALITY AND DINING (CONTINUED)

$ # PRIMARY VALUE WHAT'S INCLUDED

Lunch Partner

$4,500 2 Broad exposure with strong 1 delegate registration
audience capture at a key * Address main audience
point in the day

Trade Show Reception Partner

$4,500 1 Ownership of a peak + 1 delegate registration
networking window with active * Address main audience
delegate engagement

Breakfast Partner

$4,000 2 Early visibility that carries * 1 delegate registration
through the day * Address main audience

Refreshment Break Partner

$2,750 3 Cost-effective brand visibility + On-site signage
at the event

INTERACTIVE EXPERIENCES

These sponsorships place your organization inside an experience rather than beside it. They are
especially effective for brands that want stronger recall, warmer association, and more natural
engagement because delegates are actively doing something, not just walking past signage.

$ # PRIMARY VALUE WHAT'S INCLUDED

Keynote Partner

$5,500 2 Aligns your brand with 1 delegate registration
leadership, insight, and sector- * Address main audience
shaping conversations

Trade Show Pet Therapy Zone

$5,000 1 Memorable, feel-good + 1 delegate registration
interaction that builds strong + Space branding (supplied by the
emotional connection sponsor)

Charging Station

$4,500 1 Repeated exposure tied to + 1 delegate registration
convenience, dwell time, and * Branded station
utility
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INTERACTIVE EXPERIENCES (CONTINUED)

$ # PRIMARY VALUE

Give Back Station Partner

$4,000 1 Positions your brand around
impact, generosity, and shared

experience

WHAT'S INCLUDED

1 delegate registration
Address main audience

Breakout Evaluation Prize Partner

$4,000 1 Positive stage presence tied to

recognition and appreciation

1 delegate registration
Address main audience
Present prizes to winners

Grant Prize Draw Partner

$2,750 1 Cost-effective visibility during
a high-attention, high-energy

moment

Address main audience
Present winner

BRANDING AND VISIBILITY

These opportunities are built for frequency and recognition. They keep your brand visible across the
event environment, ensuring delegates encounter your name again and again in ways that build

familiarity over time.

WHAT'S INCLUDED

$ # PRIMARY VALUE
Lanyards
$4,500 1 Continuous, high-frequency

exposure across every
interaction

Logo on all delegate lanyards
(produced by ASCHA)

Break Entertainment

$4,000 4 Brand exposure tied to

positive, high-energy moments

1 delegate registration
On-site signage

Delegate Bags

$3,500 1 High-visibility branding that

travels with every attendee

Sponsor-supplied branded bags
distributed to all delegates

For the Road Goodie Bags

$3,000 1 Memorable final impression

tied to a thoughtful takeaway

Logoed snack bags distributed at the
end of the event
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BRANDING AND VISIBILITY (CONTINUED)

$ # PRIMARY VALUE WHAT'S INCLUDED

Branded Note Pads/Pens

$2,750 3 Consistent visibility during + Sponsor-supplied materials placed on
active delegate use tables

DIGITAL COMMUNICATIONS

Digital sponsorships extend your brand beyond physical space and into the tools delegates rely on
throughout the event. They are ideal for organizations that want repeated exposure, measurable
touchpoints, and visibility that continues before, during, and after sessions.

$ # PRIMARY VALUE WHAT'S INCLUDED

Event App Partner

$8,500 1 High-frequency digital + Top banner logo placement
visibility tied to active * 3 push notifications
delegate interaction

Wi-Fi Partner

$4,500 1 Constant brand * Branded Wi-Fi login and password
reinforcement linked to a
service every delegate uses

Post-Event Insights Partner

$4,000 1 Extends ROI beyond the * 4 custom survey questions
event with actionable * Access to results
insights and follow-up value

If you do not see a sponsorship opportunity that quite matches your objectives, ASCHA's
Events & Corporate Relations Manager can explore custom ideas and tailored partnerships

that align with your goals, audience, and desired visibility. Many of the most successful
sponsorships are shaped collaboratively and designed to create value on both sides.
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WHERE CONVERSATIONS
LEAD TO REAL OPPORTUNITY

BOOTH PRICING

As part of ASCHA's commitment to delivering strong value in a challenging market, booth pricing
for 2027 has been held at 2026 levels.

EARLY BIRD REGULAR
SN paid by Jan 15, 2027 paid after Jan 15, 2027

Regular Booth $1,975 + GST $2,175 + GST

2027 Member® [~ T T T T oo
Premium Booth $2,175 + GST $2,375 + GST
Regular Booth $2,475 + GST $2,675 + GST

Non-Member [~7 7 7" mm oo e e
Premium Booth $2,675 + GST $2,875 + GST

* Must be a 2027 ASCHA Member in good standing to qualify for Member pricing.

WHAT'S INCLUDED

Every booth is designed to make your team productive
from the moment you arrive. Standard inclusions include:

+ 10'x 10" draped exhibit space
* One 6’ skirted table with two chairs

+ The delegate list with contact information emailed in
advance

« Tuesday networking breakfast

+ Afternoon & morning snacks for booth representatives
« Two registered booth representatives

«  Wi-Fi

* 120V electrical outlet

Exhibitors can access the exhibitor map through the
Home for Housing registration website.

15



DELEGATE REGISTRATION
POLICY FOR VENDORS,
EXHIBITORS, AND SPONSORS

To protect the value of the Trade Show and

to ensure you're connecting with the right
audience, delegate registrations are reserved for
housing providers, government representatives,
and specific allied organizations. Company
representatives whose organizations would

be eligible for an Associate Membership with
ASCHA are not eligible to register as delegates
unless they are confirmed as a 2027 Home for
Housing exhibitor or sponsor.

Most sponsorships and booth packages do not
include delegate passes unless explicitly stated
in the benefits. When delegate registrations
are included, this will be clearly listed in the
sponsorship package description.

This year, exhibitors and sponsors are once
again eligible for a discounted delegate rate:

+  $925 for ASCHA Members
* $1,225 for Non-Members

This discounted rate saves exhibitors and
sponsors $130!

The delegate agenda has been shaped to
minimize scheduling conflicts, so exhibitors can
attend more sessions and networking moments
without sacrificing critical time for booth setup
or takedown.

HIGH-DEMAND
EXHIBITOR CATEGORIES
BASED ON DELEGATE
FEEDBACK

Recreation, Life Enrichment &
Activities

Technology, Al & Innovation

Wellness & Self-Care for Staff and
Delegates

Building, Construction & Facility
Maintenance

Staff Recognition & Support
Resources

Mental Health & Caregiver
Support Resources

Senior Support Organizations &
Community Services

Grants, Funding & Professional
Services

Infection Prevention & Health

Kitchen Equipment & Food
Services

Hydroponics & Resident
Gardening




2027 THEME

ROLL OUT THE

RED CARPET

The 2027 theme invites exhibitors and delegates to embrace

a polished, Hollywood-inspired atmosphere that adds energy,
personality, and fun to the trade show floor and banquet experience.
Themes like this elevate engagement because they give delegates
something to react to, interact with, and remember—and they give
exhibitors a creative way to stand out.

Booths can bring the theme to life through décor, interactive games,
celebrity look-alikes, costumes, red-carpet props, photo moments,
and high-energy booth reps. The more creatively a booth interprets
the theme, the more memorable it becomes, and the more likely
delegates are to stop, stay, and engage. !

The theme also extends into the Banquet & Entertainment evening, =~
creating a connected experience across the event. That continuity

helps the entire conference feel more immersive and memorable, ™ 3
while giving delegates a stronger sense of momentum from one

event moment to the next. The result is a trade show and banquet

experience that feels lively, cohesive, and worth talking about long

after the event ends.

WHY THIS MATTERS -

A themed, interactive booth gives delegates a reason to stop, a story
to remember, and a stronger basis for following up after the event.

BEST BOOTH AWARD

The Best Booth Award recognizes exhibitors who go beyond visual \/
appeal to create a memorable and engaging delegate experience.

This award is shaped directly by delegate feedback, celebrating

booths that actively connect with delegates, spark meaningful

conversations, and bring the conference theme to life. Exhibitors

who stand out for their creativity, interaction, and audience impact

will be recognized with discounted booth pricing for the following

year—100% for first place, 50% for second, and 25% for third.

2
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CONVENTION EXPERIENCE:
DESIGNED FOR CONNECTION,
NOT JUST ATTENDANCE

Home for Housing is structured to do more than
move delegates from one session to the next.

It creates an environment where meaningful
conversations can happen naturally, blending
plenary moments, dedicated trade show time,
social experiences, and targeted networking into
one cohesive delegate journey.

TIPS FOR EXIBITOR SUCCESS

+ Design for conversation, not just display
« Train your team to ask sector-aware questions

¢ Build one memorable interaction into the
booth experience

« Plan follow-up before the event, not after it

+ Use the delegate list strategically once
distributed

LEAD GENERATION
STRATEGY

The most successful exhibitors treat
the event as a three-phase plan:

Pre-book meetings using delegate
information

2

Convert booth conversations into
qualified notes on-site

Follow up quickly while memory is
still fresh

SCHEDULE AT A GLANCE

The program keeps delegates engaged from arrival to closing, balancing relationship-building,
education, trade show activity, and social experiences. Key moments include:

DAY TIME

Sunday, March 21 7:30 pm - 9:30 pm

Meet the ASCHA Board Welcome Reception

EXPERIENCE

8:00 am - 1:45 pm

6:45 pm - 11:00 pm

Exhibitor Move-In

Monday, March 22 [~="7=7=7=77mrmmmmmmmmm o e n e

Banquet & Entertainment Evening (ticketed)

8:30 am -9:30 am
Tuesday, March 23

11:30 am - 5:00 pm

Networking Breakfast

Trade Show Ends & Exhibitor Move Out

Schedule subject to change. Select experiences may require separate tickets or have limited access

based on participant type and availability.
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FREQUENTLY ASKED
QUESTIONS

Q. Does my sponsorship or booth
automatically include delegate
passes?

Delegate passes are only included where
explicitly stated; otherwise, exhibitors and
sponsors can purchase discounted delegate
registrations at $925 for ASCHA Members
and $1,225 for Non-Members.

Q. What is the difference between a
Regular and a Premium Booth?

A Regular Booth is designed with one open
side, creating a focused, straightforward
space for conversations with delegates. A
Premium Booth has two open sides, offering
a more inviting, wrap-around feel that makes
it easier for delegates to approach from
multiple directions and engage in informal,
ongoing conversations. This layout can
enhance the atmosphere and visibility of
your presence, but it does not automatically
guarantee higher traffic or a “better” location;
both booth types are placed thoughtfully
within the floor plan to support productive
interactions with the right audience.

Q. Can “Additional Booth
Representatives” be added?

Yes. Additional booth representatives beyond
the two included may be added for a fee, with
current pricing available on the registration
website.

Q. Is GST included?
No. All listed prices are subject to GST.

Q. Do Sponsorship Packages include
booths?

Diamond, Gold, and Silver Partnerships each
include a complimentary Premium Booth,
while Bronze Partnership includes 50% off a
Regular Booth. A La Carte Sponsorships do
not include a booth unless specifically stated.

Q. Can a company combine a
sponsorship with a booth?

Yes. Many exhibitors do exactly this and
describe bundled participation as one of the
most cost-effective ways to maximize visibility.

Q. My company is not an ASCHA
member. Can we participate?

Yes. Non-members are welcome to exhibit
and sponsor. Member pricing reflects ASCHA's
pricing structure for Associate Members in
good standing.

Q. Does my sponsorship give my
brand visibility beyond the days of
the event?

Yes. Sponsor visibility extends beyond the
convention itself. Your brand appears in
pre-event communications, on the event
website and registration platform, in the
event app (if applicable), on signage, across
social media, and within the printed or
digital program. Together, these touchpoints
create multiple brand impressions before,
during, and after Home for Housing, helping
delegates see and remember you across the
full convention journey.



THE RIGHT

STARTS WITH ONE

The strongest event partnerships begin
when a sponsor recognizes that the
audience is right, the platform is credible,
the timing is strong, and the opportunity to
stand out will not remain open indefinitely.

Home for Housing offers that
combination: a long-established event, a
leadership-heavy delegate profile, stable
pricing, limited premium inventory, and a
2027 program shaped directly by exhibitor
feedback. For organizations that want to
strengthen their contact pipeline, deepen
relationships, and be seen as trusted
contributors to Alberta’s housing future,
this is the moment to step forward.

SECURE YOUR PARTNERSHIP

* Review this guide and identify the tier, a
la carte option, or experience that best
fits your goals

Contact ASCHA's Events & Corporate
Relations Manager to confirm
availability

Complete registration through ascha.
com, where exhibitor map details,
and booking forms are available.
Sponsorships are offered on a
first-confirmed, first-served basis, and
several tiers have limited inventory.

IMPORTANT DATES

» Early Bird Registration and
Payment Ends: January 15, 2027

Exhibitor Registration Closes:
March 10, 2027

Welcome Reception: March 21, 2027
Convention: March 22-24, 2027

Trade Show: March 22-23, 2027

PLANNING CHECKLIST

» Confirm objectives: lead generation,
brand visibility, relationship-building,
or market entry

Select sponsorship tier or a la carte
opportunity

Confirm whether a booth should be
added or upgraded

Prepare on-site messaging for
executive and operational audiences

Finalize branding assets and signage

Build a follow-up plan before the
event begins




TO OUR 2026 SPONSORS

ASCHA extends its sincere appreciation to all the companies and organizations that supported
Home for Housing in 2026. Their partnership helped create a stronger event experience and
contributed to the conversations, connections, and momentum that make this gathering so
valuable for Alberta’s housing sector.

GOLD PARTNER

&/COMPLETE

GOLD PARTNER

A ARCADIS

SILVER PARTNER BRONZE PARTNER

T LeadingHousing  GOFAON

Your Affordable Housing Partner FOOD SERVICE

VIP LUNCH BANQUET & ENTERTAINMENT

PARTNER PARTNER

<=z Alberta

I YA R D l =¥ Municipalities
Strength
In Members
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MEET THE ASCHA BOARD WELCOME POST-EVENT
RECEPTION SURVEY PARTNER

*
4 RMA H-canoe sodexo

SENIORS
BREAKFAST PARTNER REFRESHMENT BREAK PARTNER
ATKINSON
CMHC* SCHL CONSTRUCTION
GRAND PRIZE DRAW PARTNER REFRESHMENT BREAK PARTNER

w/| WESTERN

VERTICAL i
W] VERTICAL sanofi

Your partner in
affordable development.

As we look ahead to 2027, we welcome new sponsors to join this respected group and take part
in an event that offers meaningful visibility, trusted sector alignment, and direct access to the
people shaping housing across the province.
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CONTACT

Marnie Andrews
Events & Corporate Relations Manager
Alberta Seniors & Community Housing Association
(ASCHA)

780-439.6473
events@ascha.com
www.ascha.com

o ASCHA

ALBERTA SENIORS & COMMUNITY
ASCHA’s CONVENTION & TRADE SHOW HOUSING ASSOCIATION





